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Thirty years ago, Ray and Christina Appen bought a 
bi-monthly newspaper in Alpharetta called The ReVue, 
left their positions at The Miami Herald and moved to 
run the newspaper. In the following years, they re-
named the paper The Revue & News and increased 
the publishing frequency to weekly. 

Following the success of The Revue & News, the 
Appens started publishing three more weekly papers,  
a monthy women’s magazine and a quarterly reloca-
tion guide. They even expanded outside of publishing 
to social media management, design and graphics 
services, digital newsletter management and website 
services. However, the core business remains commu-
nity news publishing.

July, 2014 marks a new chapter for the Appens with 
the introduction of the North Atlanta Business Post, 
covering six counties north of Atlanta. 
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It’s not unusual for these people to literally spend 
hundreds of millions of dollars a year on energy.

 Sponsored by

By JONATHAN cOPSEY
jonathan@northfulton.com

 
ALPHARETTA, Ga. – The U.S. 
Environmental Protection 
Agency (EPA) and the U.S. 
Department of Energy (DOE) 
honored an Alpharetta com-
pany as a recipient of the 2014 
Energy Star awards. Burton 
Energy Group, of Alpharetta, 
received the Partner of the Year 
award for the second consecu-
tive year.

Burton is one of six organi-
zations in Georgia receiving the 
award. 

A total of 127 organiza-
tions will be honored for their 
commitment to protecting the 
environment through superior 
energy efficiency. 

The winners were selected 
from 16,000 Energy Star part-
ners, including manufacturers, 

retailers, public schools, hos-
pitals, real estate companies 
and home builders, for their 
dedication to protecting the 
environment through greater 
energy efficiency. 
“We’re proud,” said George 
Plattenburg, a managing part-
ner of Burton. 

“It’s a reflection on the 
great work that our clients 
are doing and that we support 
them on.”

The 12-year-old company 
moved to a Mansell Road loca-
tion two years ago from Ro-
swell. It employs 22 workers.

Plattenburg said the com-
pany helps clients manage 
and lower energy consumption 
costs, largely in utilities such 
as electricity, water and sewer. 
They work with many large, 
national companies such as 
hoteliers, banks, retailers and 

manufacturers. 
“It’s not unusual for these 

people to literally spend hun-
dreds of millions of dollars a 
year on energy,” Plattenburg 
said. “We help them develop 
strategies and help track their 
progress.”

More companies are warm-
ing up to the idea of conserv-
ing energy for two reasons, he 
said. First, it saves money in 
the long run. Second is sus-
tainability.

“EPA applauds this year’s 
Energy Star Partner of the 
Year Award winners, who have 
demonstrated innovative strat-
egies to help their customers, 
partners and stakeholders save 
energy and cut greenhouse gas 
emissions,” said EPA Deputy 
Administrator Bob Perciasepe. 
“Their commitment to sav-
ing energy helps fight climate 
change while also helping their 
bottom line.”

Products, homes and build-

ings that earn the Energy Star 
label prevent greenhouse gas 
emissions by meeting strict 
energy efficiency requirements 
set by the U.S. EPA. From the 
first Energy Star-qualified 
computer in 1992, the Energy 
Star label can now be found 
on products in more than 70 
different categories, with more 
than 4.5 billion sold. Over 1.5 
million new homes and 23,000 
office buildings, schools and 

hospitals have earned the 
Energy Star label. Since the 
Energy Star program began, 
American families and busi-
nesses have saved $297 billion 
on utility bills and prevented 
more than 2.1 billion metric 
tons of greenhouse gas emis-
sions with help from Energy 
Star.

For more about Burton En-
ergy Group, please visit www.
burtonenergygroup.com. 

Alpharetta company honored by EPA
One of six in state with Energy Star award

Georgia companies that received 
Energy Star Awards are:
Partner of the Year - Sustained Excellence: 
Servidyne, Atlanta
The Home Depot, Atlanta
 
Partner of the Year: 
Beazer Homes USA Inc., Atlanta
Burton Energy Group, Alpharetta
Hoshizaki America Inc., Peachtree City
Georgia Interfaith Power and Light, Decatur

The complete list of winners can be found at 
www.energystar.gov/awards.

By ALDO NAHED
aldo@forsythherald.com

PHOENIX, Ariz. – Sprouts 
Farmers Market is kicking off 
its Southeast expansion by 
opening a Johns Creek store in 
2014, and a Forsyth location in 
2015. Other Georgia locations 
opening in 2014 include Snell-
ville, Dunwoody and Norcross. 

Next year a Cumming 
location will open at Lakeland 
Plaza, a company spokeswom-
an said.

Sprouts Farmers Market 

will soon finish construction 
on four of their healthy grocery 
stores in the Atlanta area.

The Johns Creek market, 
3630 Peachtree Parkway, will 
open Sept. 17. The Snellville 
location, 1250 Scenic Highway, 
Suite 1704, will open June 18. 
On July 16 and the company 
opens its Dunwoody location, 
2480 Mt. Vernon Road. 

A Norcross location opens 
Aug. 20 at 5130 Peachtree 
Parkway, 

All stores are also hir-
ing for 500 full and part-time 

positions includ-
ing store 
managers, 
department 
manag-
ers, clerks, 
cashiers, ad-
ministrative 
coordinators 
and cashiers.

Sprouts, which has 
about 15,000 employees com-
panywide, offers consumers a 
complete grocery store experi-
ence featuring fresh produce, 
bulk foods, dairy, meat and 
seafood, bakery, vitamins and 
supplements and more.

“For more than a decade, 

Sprouts has 
focused on 

helping our 
customers 
reach their 
health 
goals by 

providing 
high qual-

ity natural and 
organic products at prices 

the everyday grocery shopper 
can afford,” said President and 
CEO Doug Sanders in a news 
release. “We are excited to in-
troduce Atlanta-area residents 
to Sprouts beginning this sum-
mer.”

Sprouts was recently 

named one of the top five su-
permarket chains by Consum-
er Reports, based on feedback 
from more than 27,000 shop-
pers who rated 55 grocers. 

This marks Sprouts’ first 
expansion into the Southeast. 
Earlier this year, the com-
pany opened its first store in 
Overland Park, Kan. Sprouts 
sources its own produce and 
plans to support the Atlanta 
market through its Dallas-
based distribution center.

For information, visit www.
sprouts.com or for a career, 
visit sprouts.com/careers. 
Interviews will be scheduled for 
select candidates in early May.

Sprouts Farmers Market opening Johns Creek store
Forsyth County store to open in 2015

Employment Based Immigration Specialists
Lee Immigration Law Group is a Team of Professionals 
Solely Engaged in the Practice of Immigration and 
Nationality Law.
Our team of attorneys, paralegals and assistants has over seventy 
years of combined experience in the fi eld. Due to our small size 
and focused representation we are able to deliver extraordinary 
personalized service to both individuals and corporations.

Although our primary focus is on employment based immigration, 
we also service individual family based immigration and handle 
removal work for deserving cases. 

CALL NOW: 404-892-8300 or email glee@leelawusa.com  •  2520 Northwinds Parkway, Suite 450 Alpharetta, GA 30009

George E. Lee,
Attorney

• Temporary & Permanent Visas
• Family Based Immigration
• Green Cards

• Student Visas
• EB-5 Investor Visas
• Removal/Deportation
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Tech capital
Alpharetta Mayor David Belle 
Isle makes case. PAGE 20

Land of innovation
Metro-Atlanta leads nation 
in health-tech. PAGE 12

Sprouting up
Sprouts Farmers Market 
opens in Snellville. PAGE 18

Hospital profiles
By the numbers on the hospitals 
north of Atlanta. PAGE 10

July, 2014

Volume I, Issue I • Part of Appen Media Group • Cherokee • Cobb • Forsyth • Fulton • Gwinnett • Hall

NorthAtlantaBusinessPost.com

Dr. Greg Robertson of Emory Johns Creek uses a tiny laser camera to detect clogs in arteries 
which leads to lose of limbs. See story, page 8.    

EMORY JOHNS CREEK HOSPITAL

New tech saves limbs

Safety first
Hospitals with strict guide-
lines perform better. PAGE 15

Roswell, Georgia—
a classic, southern town where 
small business makes a big impact

Learn more about how your 
small business can find success 

in Roswell on page 26
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CovErAgE
The North Atlanta Business Post will focus on 

covering and distributing to six counties north of 

Atlanta that play a pivotal role in the economic well 

being of not only the state, but of the southeast. 

These include North Fulton, Forsyth, Cobb, 

Cherokee, Gwinnett and Hall Counties.
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Banking & Finance
Technology
Real Estate
Medical
Hospitality
Education
People On the Move

AddiTioNAL coNTeNT

40 under 40
Power Rankings
Women in Business
Entrepreneurs
Restaurants
Directories and Lists
CEO profiles/insight
Influential leaders
Fundraisers and Galas
Economic Forecasts
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Issue Date
Space 

Reservation 
Date

Materials 
Deadline

July 2014 - Health and Medical
•	By	the	numbers:	Top	hospitals/best	practices
•	Behind	the	medical	trends	and	the	companies	leading	the	industry
•	Best	managed	hospitals
•	Taking	charge	of	your	office	health,	what	wellness	programs	are	businesses	offering	
workers

July 14 July	3 July	7

August 2014 – Banking and Finance
•	Business	Post’s	2014 North Fulton Market Report special	focus
•	U.S.	Amateur	at	Atlanta	Athletic	Club
•	 Improve	your	company’s	cash	flow
•	The	evolution	of	the	banking	industry

Aug. 11 July	31 Aug.	4

September 2014 – Real Estate (commercial)
•	Top	brokers	“By	the	numbers”
•	Top	deal-makers,	industry	trends	and	the	story	behind	the	biggest	transactions	in	the	
region

•	Construction:	Top	30	construction	projects	of	the	year,	by	dollar	value
•	Tips	for	buying	real	estate	for	the	small	business	owner

Sept. 15 Sept.	4 Sept.	8

October 2014 – Retail
•	Business	Post’s	2014	Forsyth Market Report special	focus
•	The	Design:	Unique	approaches	and	solutions	to	design	challenges	–	new	ideas	in	
design	from	buildings,	brand	identity	to	technology

•	B2C:	Marketing	strategies	and	retail	realities
•	What	local	leaders	are	doing	to	develop	a	retail	district	in	their	community

Oct. 13 Oct.	2 Oct.	6

November 2014 – Chamber spotlight
•	By	the	numbers:	Chambers
•	What’s	the	next	move:	How	to	keep	the	economy	growing
•	What	makes	a	good	leader
•	Getting	the	most	of	your	current	customers

Nov. 10 Oct.	30 Nov.	3

December 2014 – Entrepreneurs 
(Venture capitalists, 10 success stories)
•	Business	Post’s	2014	Gwinnett Market Report special	focus
•	“Entrepreneur	of	the	Year”	The	top	entrepreneurs	of	North	Atlanta
•	Taking	the	entrepreneurial	plunge
•	Giving:	Philanthropy	is	more	than	money.	Executives	and	companies	who	aren’t	
afraid	to	roll	up	their	sleeves	and	get	involved	in	causes	that	are	most	important	to	
them	and	what	it	means	for	employee	engagement

Dec. 15 Dec.	4 Dec.	8

EDITorIAL CALENDAr 2014
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Issue Date
Space 

Reservation 
Date

Materials 
Deadline

January 2015 – Growth and Development
•	Economic	Forecast,	Business	leaders	weigh	in	with	their	predictions	of	what	the	
coming	year	will	bring	their	business	and	industry

•	Bold	predictions	on	issues	affecting	business	in	the	New	Year
•	Companies	that	turned	big	declines	into	surprising	turnarounds
•	New	beginnings:	New	CEOs	and	their	plans	to	grow	their	business

Jan. 12 Dec.	31 Jan.	5

February 2015 – Banking and finance
•	Business	Post’s	2015	Cobb Market Report special	focus
•	By	the	numbers:	Top	banks	and	financial	institutions
•	Women	in	business:	profile	top	female	executives	in	North	Atlanta	and	women’s	
issues	in	business

•	How	to	get	financing	for	your	business	growth

Feb. 9 Jan.	29 Feb.	2

March 2015 – Real Estate (residential)
•	By	the	numbers:	Top	Brokers
•	Real	estate	planning:	How	great	Realtors	think	and	what	makes	them	so	successful
•	 “Legislative	Watch.”	Keeps	a	focus	on	what	lawmakers	are	doing	during	the	Atlanta	
legislative	session	that	may	affect	business,	big	and	small

•	The	home	office	–	how	self-employed	or	remote	workers	set	up	their	stations

March 9 Feb.	26 March	2

April 2015 – Small Business
•	Business	Post’s	2015	Cherokee Market Report special	focus
•	Small	business	success	stories
•	Tools	every	small	business	needs
•	Leading	family	businesses	in	the	region	and	how	they	manage	work	and	family
•	Getting	your	MBA:	What	you	should	know

April 6 March	26 March	30

May 2015 – Leisure (vacations, golf, baseball)
•	Hospitality	and	Tourism:	Recap	of	the	season	and	industry	indicators	looking	forward.
•	What	makes	visitors	come	to	North	Atlanta
•	Economic	impact	of	tourism
•	Work-life	and	personal	life:	Finding	a	balance	during	your	vacation

May 11 April	30 May	4

June 2015 – Technology
•	Business	Post’s	2015	Hall Market Report special	focus
•	Companies	that	make	tomorrow’s	technology	–	right	here	in	North	Atlanta
•	How	to	protect	your	company	from	a	cyber	attack
•	How	North	Atlanta	businesses	are	going	global	with	their	online	presence

June 8 May	28 June	1

EDITorIAL CALENDAr 2015
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DISTrIbuTIoN
priNT: 20,000
The North Atlanta Business Post will be delivered to 

20,000 business professionals in a variety of industries 

and through a multitude of different vehicles. A mailed 

subscription will be made available to area chamber of 

commerce members, and distributed in bulk to North 

Atlanta visitors bureaus, welcome centers, municipal 

buildings, chambers of commerce, and more.

Web preseNce:  
www.NorthAtlantabusinesspost.com
The website for the Business Post will be a state of the 

art, high traffic website with exclusive content available 

to the North Atlanta business community. With state of 

the art tools to better provide readers with an analysis of 

the business community, northatlantabusinesspost.com 

will be an outlet for readers to become informed and 

involved.
 
frequeNcy:  
Monthly print, weekly newsletter,  
daily content
The North Atlanta Business Post will be printed once 

a month, and supplemented weekly with a subscriber 

newsletter. Content will be available daily via the 

website, and subscribers will be provided an outlet 

to furnish news about their business and employees 

through forums, blogs, etc.
 
sTrATegic ALLiANce:  
chambers, cVbs, municipalities
Through alliances with local chambers of commerce, 

convention and visitors bureaus, and municipalities, 

The North Atlanta Business Post will be able to account 

on and distribute pertinent news to the business 

community. Connecting businesses to customers is 

what we do well.
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WEb rATES
Size Per Month
Leaderboard 950
Page	Banner 650
Half	Box 500
Box 750
Newsletter 250

AD SIZES
1.	 Leaderboard:	728	x	90	–	Appears	across	top	of	page
2.	 Page	banner:	468	x	60
3.	 Half	box:	300	x	75
4.	 Box:	300	x	250

1

2

3 4
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ADvErTISINg rATES
Page Size 12x 6x 1x
Cover Front	Page	Banner 1,688.00 1,876.00 2,085.00

2 Full	Page 3,929.00 4,365.00 4,850.00
4 1/2	Page	H 2,553.00 2,837.00 3,152.00
5 Full	Page 3,732.00 4,146.00 4,607.00
6 1/2	Page	H 2,425.00 2,694.00 2,994.00
7 1/2	Page	V 2,403.00 2,674.00 2,974.00
8 1/2	Page	V 2,385.00 2,654.00 2,954.00
9 Full	Page 3,545.00 3,938.00 4,376.00
13 Full	Page 3,368.00 3,741.00 4,157.00
14 1/2	Page	H 2,272.00 2,525.00 2,806.00
15 Full	Page 3,030.00 3,367.00 3,741.00
16 1/4	Page	(2 available) 1,316.00 1,462.00 1,625.00
17 1/2	Page		V 2,159.00 2,399.00 2,665.00
22 1/4	Page	(2 available) 1,250.00 1,388.00 1,543.00
25 Full	Page 2,878.00 3,198.00 3,553.00
29 Executive	Marketplace Contact Ext. 136 for rates and details
31 Inside	Back	Cover 3,535.00 3,928.00 4,365.00
32 Back	Cover 4,320.00 4,801.00 5,335.00

Pre-Printed	Inserts	(Full press run) 1,600 1,800 2,000

AD SIZES
1.	 Full	page:	10.375”	x	13.5”
2.	 1/2	page	(H):	10.375”	x	6.66”
3.	 1/2	page	(V):	5”	x	13.5”
4.	 1/4	page:	5”	x	6.66”
5.	 Front	page	strip:	7.7”	x	1.9”

1

2

3

4

5
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AD DESIgN
Our staff is available to design your ads for you at no 

additional charge. Please ask your representative for 

design help. Only 1 proof will be shown. Complete 

redesigns may carry a 15% premium.

guIDELINES for CAMErA rEADy ADS
›  Where to send your camera ready art: E-mail advertising@northfulton.com or ask your representative about our Dropbox 
account information.

› ACCEPTED FORMATS: .PDF (preferred) or .jpeg

›  NOT ACCEPTABLE FORMATS: MS Word, Works, Publisher, Paint, Word Perfect, PowerPoint, CorelDRAW or PageMaker 
documents

›  SENDING NATIVE AND PDF FILES:  
• Adobe Acrobat: All color files should be composite CMYK (do not send separations) or grayscale. Set job options to highest 
quality. Convert fonts to outlines.  
• Illustrator: Save as .AI or .PDF. Convert text to outlines. Include all images.  
• InDesign: Package native file, including fonts and images.  
• Photoshop: Save as .PSD. Send fonts.

›  COLOR: Convert all colors to CMYK. No RGB or spot colors. Black type must not be separated. To achieve crisp black or gray 
text/vectors/images in CMYK newspaper printing, cyan, magenta and yellow color values must be zero. Total ink density should 
be a maximum of 240%, not to exceed 220% in areas greater than one inch. Custom Photoshop color setting and actions 
available.Color ad check list: Print separations of the ad and check for problems (trapping, extra plates, etc.) before submitting.

›  FONTS: All fonts need to be at least 8 points. Avoid using narrow fonts for text reversed out of a color background. Any fonts 
reversed out of a color backgroud need to be at least 12 points, non-lightfaced. When submitting .EPS or .PDF files all fonts 
must be converted to outlines.

›  IMAGES: We do not accept images from websites. Resolution should be no less than 300 DPI when image is used at 100% 
scale. Sharpening photos will help ensure crisper reproduction on newsprint.

›  CROP MARKS AND BLEED: Do not submit with crop marks or bleed.

Our Production department is Mac-based. We are not responsible for errors caused by digitally submitted ads that do 
not follow these guidelines. If you have questions, please call our Production Manager at 770.442.3278 ext. 129.
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CLIENT & CoMMuNITy fEEDbACk
“Over these 30 years Appen Media 
Group has had a tremendous effect. I 
can attribute the growth in my offices 
to Appen’s advertising and credible 
reporting, all targeted to local people 
who read every page in the newspaper. 
We ran ads announcing that we were 
hiring. I hired 10 people in seven days 
and all of them said, ‘I saw your ad in the 
paper.’ People look forward to seeing the 
papers in their driveways.”

ROBERT AIKEN 
Senior Vice President and Managing 
Broker, Harry Norman Realtors

“It’s hard to reach people in the way 
Appen news reaches people. County 
commission meetings are on TV and the 
web, and we have a monthly government 
local access TV show. But none of 
that compares to the audience Appen 
reaches. When we were trying to form 
the cities of Johns Creek and Milton, 
Appen provided in-depth coverage that 
educated the community. It was key to 
making sure people understood exactly 
what they were voting on.”

LIz HAuSMANN 
Commissioner, Fulton County

“The Appen news team is known for 
its civic involvement. Their reporting is 
accurate and helpful; they successfully 
balance serious journalism and 
community news. Folks respect Appen 
and feel it provides a unique connection 
to government, schools and community 
activities—all the things that are 
important to people who want to live 
informed, vibrant lives. The newspapers 
are colorful and well laid-out and the 
staff goes above and beyond to connect 
readers of all ages to the community.”

AL NASH 
Executive Director, Progress Partners of 
North Fulton Atlanta  
(An economic development imitative of 
the Greater North Fulton Chamber of 
Commerce)

“Appen is a trusted resource that covers 
the local news as well as serves as an 
avenue for community leaders to tell their 
stories about what they are doing in and 
for the community.  I am thankful and 
appreciative that the Appen newspapers 
support the Alpharetta CVB’s efforts 
in telling the story of how tourism is 
working and benefiting the citizens of 
Alpharetta. Thank you, Appen, for 30 
awesome years of bringing the news to 
the community!”

JANET RODGERS 
President and CEO, Alpharetta Convention 
and Visitors Bureau

“Appen keeps me informed on local 
news. Even though we live in the Atlanta 
region, we need to know what we’re 
doing here in North Fulton to continually 
improve the quality of life. Co-owners 
Ray and Christina Appen are not just 
selling newspapers; they also care about 
this community. Ray understands that if 
the business community is successful, 
his paper will be successful. We 
work well together, growing jobs and 
maintaining a standard of great living 
conditions.”

BRANDON BEACH 
President & CEO, North Fulton Chamber of 
Commerce, State Senator District 21

“I read all the Appen papers because 
there is no better way to get a feeling for 
what is happening across North Fulton 
and of course, right here in Johns Creek. 
The writers and editors share a powerful 
connection to our community that affords 
the best possible insight into local events 
and how they shape our lives.”

MIKE BODKER
Mayor, City of Johns Creek

“My career started with a job writing 
for a community newspaper, and local 
journalism is still a passion for me. I read 
the Appen papers because I know what 
it takes to publish a good paper, and  
I get that every time I open your pages.  
Appen brings us our social and political 
news, keeps us updated on the arts and 
business communities, helps us know 
how we can be involved with fundraisers 
and social events, and helps us celebrate 
all of our community milestones.”

DEBBIE KEEL
CEO, North Fulton Hospital

“I read the Appen papers because 
they provide a creative, in-depth look 
into the four corners of our community 
and I can’t get that anywhere else. It’s 
just wonderful. I am an architect and a 
master planner—creativity is what I do. 
I spend a lot of time doing research and 
staying up on things, so Appen Media 
is my shortcut for my research in the 
community. Appen is my connection,  
and it’s my only one.”

zAC HENDERSON 
Architect, Zachary W. Henderson, A.I.A., 
Inc.

To be effective in real estate, it is 
paramount to stay informed and 
connected to the community we serve. 
Appen is the best resource for news on 
local schools, politics, businesses, job 
creation and community events. Every 
day, we articulate why our community is 
a great place to live. Appen echoes that. 
Appen is unique in its ability to accurately 
report the news while making people feel 
integral  
to the fabric of our community.

JENNI BONuRA
VP & Managing Broker, Harry Norman 
Realty North Fulton Office
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SubSCrIbE ToDAy
subscribe oNLiNe AT 
NorThATLANTAbusiNessposT.coM

or fiLL ouT The forM beLoW ANd 
fAx To 770-475-1216 or MAiL WiTh 
check To 319 NorTh MAiN sTreeT 
ALphAreTTA, gA. 30009

NAME

COMPANy

ADDRESS

CITy         STATE   zIP

PHONE

FAx

EMAIL

MC/V/AMEx #       ExP  SECuRITy CODE #

occupATioN:

 Accounting

 Advertising/Marketing

 Architecture

 Banking/finance/investments

 Construction

 Consulting

 Development

 Distribution

 Education

 Government

 Health Care

 Hospitality/Tourism

 Insurance

 Law

 Manufacturing

 News Media

 Real Estate

 Restaurant

 Retail

 Technology

 Wholesale

 Other ___________________________

rATe:

$60/yeAr
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CoNTACT uS
MAiN office
AppeN MediA group
319 NorTh MAiN sTreeT
ALphAreTTA, gA. 30009
phoNe: 770-442-3278
fAx: 770-475-1216

ediToriAL
eMAiL press reLeAses, ediToriAL iNquiries: business@northfulton.com
MANAgiNg ediTor: aldo@northfulton.com

AdVerTisiNg
sALes ANd MArkeTiNg iNquiries: advertising@northfulton.com
geNerAL MANAger: hans@northfulton.com
producTioN, Ad desigN iNquiries: aj@northfulton.com


