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$79.99$79.99$79.99$79.99AT

HURRY BUY NOW

THRU NOVEMBER 27th
or $89.99 THRU DECEMBER 24TH

GIVE THE GIFT OF SNOW
Give the skiers & riders on your list the 

gift that lasts all winter long!

Our TRIPLE PLAY CARD is the perfect 

holiday gift.  Get 3 ANYTIME DAYS of 

skiing or riding for 1 SUPER LOW PRICE!

mountaincreek.com/tpgift
BUY ONLINE AT

or call 973-827-2000 

 Black Friday is one of  the busiest shop-
ping days of  the year. Every year thou-
sands of  shoppers flock to area malls and 
shopping centers in the wee hours of  the 
morning attempting to get the best deals 
on their holiday gifts. Because shopping 
with the crowds and sales can be confus-
ing, setting a “Black Friday” shopping 
strategy can add some organization to the 
chaos.
 Visions of  Black Friday shopping may 
call to mind frenzied shoppers beating 
down the doors of  area stores to get heav-
ily reduced prices at the register. This day 
of  bargain basement deals certainly will 
bring out scores of  people, but there is a 
way to manage the mayhem.

• Make a shopping list. Think ahead of  
time about what to look for. Knowing what 
will be bought can help shoppers deter-
mine which stores to visit. It helps to only 
choose one or more stores at which to shop 
instead of  traveling all over and getting 
caught in traffic.

• Preview ads a week in advance. Many 
stores will start advertising their Black 
Friday hours and some sneak peaks at 
sales a week or more in advance. There 

could also be some “spoiler” Web sites 
that leak information about Black Friday 
sales. Shoppers can know what’s available 
and plan their shopping accordingly. Also, 
some stores have “rules” to follow, such as 
wristband dispersal or a numbering sys-
tem, for shoppers to avoid crowds rushing 
the doors.

• Start saving early. While deals are to 
be realized on Black Friday, that doesn’t 
mean it’s wise to blow the entire budget 
on this day alone. Save months or weeks 
in advance to be prepared for shopping 
this day. Set a limit on what is to be spent 
-- heading home after the money is gone.

• Get rest. Set an early schedule for 
Thanksgiving revelry so that it’s possible 
to head home early enough to rest. Those 
who plan to do Black Friday shopping 
should head to bed early enough, consider-
ing many sales begin at 4 a.m.

• Eat a hearty breakfast. Shoppers should 
be sure to eat breakfast so they’ll have 
enough energy to survive the morning 
shopping.

• Pack a lunch or snack. Chances are 

fast food restaurants and food 
courts will be mobbed on 
Black Friday. Avoid some of  
the crowds by packing food in 
a bag and bringing it along. 
It will save time and money. 
Why not make a sandwich of  
that leftover turkey?

• Wear comfortable clothing. 
Crowded stores tend to be hot 
and chaotic. Dress in layers 
so that outer layers can be 
removed. Try to leave bulky 
coats at home because they 
can be a nuisance while shop-
ping. Shoppers should also 
wear very comfortable shoes 
for long hours of  walking.

• Be sure to know stores’ 
return policies. Even the 
best-laid plans may result in 
one or two gifts that need to 
be returned. It pays to know 
what stores will take back dis-
counted items bought during 
Black Friday.

Setting a plan of attack for Black Friday shopping
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Come to Santa’s favorite store for 
healthy and natural Christmas gifts.

GIFT 

CERTIFICATES 

AVAILABLE

1545 Rt. 52 Dutchess Park Shopping Center 
(845) 765-2023 Hours: Mon-Fri 9-9, Sat 9-6, Sun 10-6.

142 Rt. 17K, Newburgh • (845) 567-3355

Candles, incense, spa 
treatments & facial products

Stocking stuffers and gifts under $10

Aromatherapy and healing 
warm and cold packs

All major credit & debit cards accepted.Hours:    Mon-Fri 9-7, Sat 9-6, Sun 10-6.

  Perhaps the most anticipated aspect 
of  the holiday season is the lavish holiday 
meal. Many people look forward to the 
food just as much as they look forward 
to the festivities. This could be why the 
average person gains a pound or two from 
the period of  Thanksgiving up until New 
Year’s Day.

• Create a meal concept. Holiday meals 
can be traditional or avant garde. There 
are many options from which to choose, 
but one thing to keep in mind is to select 
foods that go together. Those new to holi-
day hosting may want to stick with items 
that are well known and expected, such as 
turkey and trimmings. Those who want to 
experiment may want to introduce one or 
two new dishes into the mix. Food choices 
should be about what your guests will 
want to eat and not about which items will 
ensure a spectacle.

• Keep preparation time in mind. Another 
thing to consider when planning the meal 
is the amount of  time you have for food 
preparation and cooking. The holidays 
are a busy time of  the year, and work and 
social engagements may continue up until 

the eleventh hour. Choose foods that can 
be prepared in advance and heated on the 
holiday if  you’re time-pressed. Or simply 
choose easy-to-make dishes that won’t take 
much time.

• Compile a shopping list. Once foods are 
selected, review all recipes and make a list 
of  the ingredients you will need. This will 
serve as a shopping list to take to the store. 
Also see which items you have on hand in 
the pantry. Look at expiration dates and 
be sure that everything is top quality. If  in 
doubt, add it to your shopping list. Make a 
list of  things that can be bought in advance 
(paper products, coffee, linens, etc.) and 
other items that need to be checked off  
closer to the actual holiday. Cross off  each 
item once it is purchased.

• Create a timetable. Make a schedule or 
use a calendar to schedule when each com-
ponent of  the meal and other preparations 
will be made. This way you ensure you will 
stay on track and have everything done by 
the actual holiday.

• Ask for help. If  you find that time will 
be short, delegate some jobs to others. 

For example, if  a grandmother or aunt 
is known for her prized potatoes or pies, 
ask her to make that item. Some hosts 
and hostesses turn the holiday meal into 
a pot luck where everyone is encouraged 
to bring one item and the host simply 
provides the main dish. This can cut down 
on the work involved and make others 
feel they’ve contributed to the sentimental 
holiday meal.

• Go easy on yourself. While not everything 
will work out exactly as you expected, 
chances are little glitches will not even be 
noticed by guests unless you point them 
out. And even if  they are noticed, these are 
close friends and family who will not judge 
small mistakes.

• Make time for socialization. Too often 
holiday hosts and hostesses worry so much 
about impressing guests with lavish foods 
and festivities that they fail to enjoy the 
actual day with their guests. Leave time to 
sit and chat and, most importantly, relax.
 The holidays are a time of  enjoyment. 
Ensuring the meal can be as stress-free as 
possible will go a long way to helping hosts 
and hostesses enjoy the season as well. 

Planning the holiday meal Holiday 
program at 

Washington’s 
Headquarters

 Winter winds are far from 
comforting, unlike a house where 
holiday cheer abounds. Join us for 
an Open House at Washington’s 
Headquarters, in Newburgh. 
“Warm Up At The Washingtons” 
on Sunday, December 11th, from 12 
PM until 4 PM. Admission is free, 
sponsored by the Friends of  the 
State Historic Sites of  the Hudson 
Highlands.  
 Chat with historic interpreters, 
enjoy seasonal music performed by 
the Salmagundi Consort, and snack 
on hot cider and cookies by an 
outdoor fire.  Enjoy an afternoon 
that recreates the mood of  warmth 
and hospitality the Washingtons 
extended to their war-weary 
guests.
 For more information or direc-
tions call 845-562-1195. 
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 When November rolls around, turkey 
becomes more than just another option at 
the deli counter. For some, turkey becomes 
an obsession around this time of  year, 
with ponderings just how much to buy, 
how to cook it, and the ways leftovers 
can be turned into delicious treats. Tom 
Turkey certainly takes on icon status, and 
that’s understandable considering the tur-
key was once suggested as the national 
bird of  the U.S. (the bald eagle won, how-
ever). Turkey is tasty, and it’s more than 
just a Thanksgiving menu item. Check out 
these other facts about turkey.
• Wild turkeys were nearly wiped out in 
North America by 1940. It took the efforts 
of  preservationists to rekindle the num-
bers of  wild turkeys out there.
• Turkeys do more than gobble. They have 
been known to make up to 20 distinct vocal-
izations, according to animal experts.
• People are not the only ones getting fat-
ter. Turkeys are getting larger, too. The 
weight of  the average turkey has increased 
57 percent, says the USDA’s National 
Agricultural Statistics Service. Most birds 
now average 28 pounds.
• U.S. federal regulations prohibit the use 
of  hormones in turkey feed.

• The best time to see a wild turkey is on a 
warm clear day or in a light rain.
• Domesticated turkeys do not fly but the 
wild ones can. They spend their nights in 
trees, flying to roosts around sunset.
• Turkeys are a billion-dollar industry. 
Annual totals are around $3.6 billion and 
the companies Jennie-O Turkey Store, 
Cargill Value Added Meats and Butterball, 
LLC are industry leaders.
• At least one turkey will not make it 
to Thanksgiving dinner this year. That’s 
because every year the President pardons 
one turkey to go on and live to see another 
November. 
• Only male turkeys display the ruffled 
feathers, fanlike tail, bare head, and bright 
beard commonly associated with these 
birds.
• Adult males are known as toms, young 
males as jakes, and all females as hens.
• Many people blame ‘ol Tom Turkey 
for making them drowsy after the 
Thanksgiving meal. The truth is that other 
foods on the Thanksgiving table may have 
as much or even more of  the amino acid 
L-tryptophan that’s linked to sleepiness. 
Plus, you need carbohydrates to work in 
concert with the tryptophan for it to reach 
the brain and produce the sleepy effects.

Turkey Talk
4G

SPECIALTY PIZZA • FULL COURSE DINNERS

Open Mon.-Sat. 10:30am-9:30pm, Sun. Noon to 8 • PHARMACEUTICAL REPS WELCOME

ITALIAN FAMILY RESTAURANT & PIZZERIA
Family Owned & Operated Since 1981

Party Reservations - Catering Off Premises
Taking Holiday Dinner Reservations 

Lunch & Dinner 
Specials Daily 

WE DELIVER! 
Delivery up to 4 miles  

www.leospizzeria.com

CORNWALL PLAZA

Cornwall NY
Delivery Service

534-3446
Open daily 11am-10pm

Sunday 3pm-10pm

WAPPINGERS FALLS, RT. 9D
Across from Dutchess 

Stadium

838-3446
Open daily 11am-10pm

Sunday 3pm-10pm

NEWBURGH TOWN CENTER

1431 Rt. 300
Newburgh, NY

564-3446
Open daily 11am-10pm

Sunday 12pm-8pm

Pizza Today Magazine says “One of the top 100 pizzerias in the USA!”

GIFT CERTIFICATES

Leo’s

800-22-NYPIE • Fax (845) 534-2717 (845) 534-7003

SHIP PRIMA’S AWARD WINNING
“BEST NEW YORK PIZZA PIE” 

To Family & Friends Overnight
Anywhere in the USA

252 Main St. • Cornwall, NY

PRIMA PIZZAPRIMA PIZZA

Specializing in Gourmet Pizzas 
A Family Tradition for Over 50 Years

www.pizzaofnewyork.com CAFE & SHIPPING

Fed Ex/ DHL

SHIP PIZZA ANYWHERE
Perfect 
Holiday 

Gift

Turkey leftovers the family will love 
Turkey chili: Combine the meat with kidney beans, red and green peppers, 
onions, pureed tomato and a package of  chili seasonings from the supermarket. 
Let simmer and serve with corn bread or over rice.
Turkey kabobs: Thread turkey on skewers with apples, pears or pineapples. Bake 
until meat is reheated and fruit is soft.
Turkey gyro: Top pitas with turkey meat, lettuce, onion, and fresh tzatziki sauce. 
Tzatziki is made by mixing chopped cucumber, garlic and lemon juice with a thick 
Greek yogurt.
Turkey omelets: Chop up turkey and add it to the egg mixture when making 
omelets. Serve with toast spread with cranberry sauce.
Turkey pot pie: Line a pie tin with homemade or store-bought pie crust. Add the 
turkey, half  a can of  cream of  chicken soup, a package of  thawed mixed vegetables, 
and the remaining pie crust. Bake until the pot pie is bubbly and hot.
Turkey Mexican-style: Replace the meat in tacos, fajitas or enchiladas with left-
over turkey.
Buffalo turkey pizza: Toss leftover turkey with melted butter and hot sauce. Use 
the seasoned meat on top of  a homemade or pre-made pizza. Bake and enjoy.
Turkey-tossed pasta: Add strips of  turkey to a dish of  pasta, topped with a favor-
ite sauce.
Turkey panini: Slice a thick, crusty bread and spread the outsides with butter. 
Add layers of  turkey, cheese and cooked bacon. Cook on a griddle, using a heavy 
pan to hold the panini flat while cooking. Flip over and continue to cook until 
panini is golden brown and cheese is melted.
Pulled pork-style turkey: Chop up or pull apart leftover turkey meat. Toss with 
your favorite barbecue sauce. Serve on soft sandwich buns with a side of  cole 
slaw.
Turkey salad sandwich: Mix chopped turkey with mayonnaise or salad dressing, 
diced celery, onions, and shredded carrots for a refreshing cold sandwich filling.
Turkey and vegetable stir-fry: Heat a wok or skillet with a little oil and saute 
onions, garlic and favorite stir-fry vegetables. Add the turkey to heat and season 
with soy sauce or teriyaki. Serve over steamed rice.
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117-129 Washington Terrace, Newburgh 
(Upper Broadway) MAJOR CREDIT CARDS ACCEPTED   565-1515

1668 Rt. 300 • Newburgh 566-6616

BLACK 
FRIDAY ONLY! 

FREE CHAMILIA 
EARRINGS WITH 

PURCHASE 
OF 3 BEADS

Centennial Christmas ornament and hand-made decorations
Crafts from around the world commemorate 

100 years of The Maryknoll Society

To commemorate the centennial of  foreign mission 
by the U.S. Catholic Church, the Catholic Foreign 
Mission Society of  America, more well-known as 

the Maryknoll Fathers and Brothers, has issued a com-
memorative centennial Christmas ornament and offers a 
variety of  holiday ornaments and crafts made by people 
from countries where Maryknoll serves in mission.
 The centennial ornament ($6.50) is a sturdy and 
unbreakable red heart with a satin finish. The Maryknoll 
Fathers and Brothers insignia appears on one side and the 
Society’s centennial logo appears on the other side.
The centennial logo is an image depicting a tablet that 
identifies the centennial theme – The Gift of  Mission  
 The Maryknoll Journey – along with the years 1911 
and 2011. It includes the Greek letters “chi” and “rho” 
that are the first two letters for the Greek spelling of  the 
word “Christ.” The design features a path or river that 
travels to the horizon, illustrating this unique opportu-
nity to reflect on the mission work during the Maryknoll 
Society’s first century while looking toward the future 
and the new mission projects that will be required during 
the next 100 years.
 Ornaments and other decorations from around the 
world include:
 Angel ornaments from Africa are made with banana 

leaves and sisal. Each angel is less than $10.
 Zebra ornaments are hand-crafted and hand-painted 
by Nairobi’s Maasai tribesman. Each zebra is less than 
$10.
 A rainbow of  colorful ornaments from Cambodia are 
made from traditional hand-woven silks with an ancient 
process blended with contemporary designs that include 
birds, reindeer, fish, a moon with three stars and a single 
large star. Each ornament is sold separately and the price 
range is  $2 - 5.
 A marquetry wood nativity scene from Bolivia. 
Marquetry is the art of  inlaying different woods, or other 
natural materials, to create a picture. The nativity scene 
was crafted by a Bolivian artist and can be held in the 
palm of  the hand. The three-panel scene ($29.95) can be 
placed on a table or on a sturdy Christmas tree branch.

 
Cards and Gift Ideas

 Maryknoll’s centennial card displays a winter scene 
of  the Maryknoll Mission Center in Ossining, New York. 
Started during the 1920s, the Maryknoll Mission Center 
is one of  the largest fieldstone buildings in the country. 
The card greeting reads: May the Light, Hope, & Joy of  
Christmas Continue to lead us on the Journey to Peace for 

all Humankind.
 A package of  10 cards costs $10. Other styles of  
Christmas cards also are available.
 A variety of  pashmina shawls and scarves ($15-49) 
from Nepal are made from cashmere from a special breed 
of  Himalayan goat. Colorful painted wood crosses of  vari-
ous sizes ($3.50 – 20) were hand-crafted in El Salvador.
For a gift suggestion, Maryknoll’s publishing company, 
Orbis Books, offers A Maryknoll Book of  Inspiration. 
The collection of  readings, one for each day of  the year, 
is inspirational and enriching. The book price is $15 after 
discount (all Orbis Books are discounted 40 percent at the 
Maryknoll Gift Shop).
 Most of  the items made in Maryknoll mission lands 
were brought back to the U.S. by Maryknoll priests and 
Brothers. Items only are available at the Maryknoll Gift 
Shop located at the Maryknoll Mission Center, 55 Ryder 
Road, Ossining, New York. Regular hours are Monday 
– Saturday 10 a.m. - 3 p.m.
 A Maryknoll book of  Inspiration also is available 
online www.maryknollsocietymall.org, as are all Orbis 
Books, but discounts apply only for purchases at the 
Maryknoll Gift Shop.
  For more information about the Maryknoll Gift Shop, 
see the video at www.maryknollsociety.org.

5G
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38 GRANT STREET • WALDEN

PHONE 778-6661 FAX 778-6639
HOURS MON - FRI 9AM-6PM SAT 9AM-1PM

DELIVERY
AVAILABLE

DRIVE-THRU 
WINDOW Serving the Community since 2005

DOG & CAT GROOMING

40 South Montgomery St. 
Walden, NY

778-4240
Cell: 551-9486

Holiday Specials

 Gift Certifi cates

New Toys & Gifts

 Holiday Clothing

Absolutely Pets It’s been our pleasure to serve 

you for over 13 years, 

many thanks

Open 7 Days at 6am
Breakfast • Lunch • Dinner 

Bakery on Premises

Your Hosts  Savas Karasaridis / Gus Panagiotopoulos

23 Orange Ave, Walden, NY  12586
Tel: 845-778-8676 • Fax: 845-778-8675

COME TO 
WALDEN 
for your

COUNTRY GIFTS & HOME DECOR

Take 15% Off 
any Regular

 one priced item
Excludes Byer’s Carolers. 

Expires 12/24/11.

Candles, Framed Art, Wooden Signs and More. We 
carry Specialty Foods as well as a large assort-

ment of Byer’s Carolers for all Seasons!

38 Orange Ave., Walden    778-4652

Mon, Wed, Thurs, Fri & Sat 10-5; Sun 12-4

61-65 Main St. 
Walden

845-778-2420
845-283-7553

Closed Tuesdays & Sundays



Gift Guide l, Times Community Newspapers Wednesday, November 16, 2011 7G

PAOLO VISTA • CORRAGIO SUITS • TUXEDOS AND ACCESSORIES • GOLD 
TOE BRIGHTON & LEEGIN BELTS • ARROW SHIRTS  • CHIPPEWA BOOTS 
• BOSTONIAN • VANSON & SCHOTT LEATHERS • CARHARTT WORK 
WEAR • GOLD TOE • WIGWAM • BRIGHTON • LEEGIN • TONY LLAMA 
• JUSTIN BELTS • ZIP TIE • HOLD UP SUSPENDERS • BAILEY HATS  
LEVIS FOR MEN • LEVI DOCKERS • DUOFOLD • JOCKEY UNDERWEAR 
• RED WING BOOTS & SHOES • LEES FOR MEN • SANSABELT SLACKS  
SWEATERS • KANGOL CAPS • OVER-COATS • STETSON HATS • HARRIS 
TWEED • SPORT JACKETS • TIES & BOW TIES

Quality Clothier 

& Tailor Ltd. 

19 Main Street, Walden    Open M-F 10-8pm, Sat 10 - 7pm         778-7692

Est. 1950

23-27 Main Street Walden, NY 12586
845-778-7124

SHOWROOM HOURS:
Mon-Fri 9:00 to 5:30, Thurs 9:00 to 8:00, Sat 9:00 to 4:00, Sun CLOSED

Foreign & Domestic • Complete Car Care
Brake, Front End & Alignment Specialist

778-7232 • 19 Orange Ave. Rte. 208, Walden

USED CAR DEALER

Since 1987

Although many think big box retailers offer com-
petitive prices, they may not be the best option 
for consumers trying to stay on budget or close 

to it. Boutique shops, local merchants and independent 
online retailers often offer competitive prices and better 
overall service than bigger chains.

Good things come 
in smaller packages

 Price is a major factor in where people shop. Millions 
of  people turn to big box retailers thinking they will get 
the best prices, but a little research can yield other find-
ings. While some bigger chains may offer doorbuster 
sales luring customers in  in general, prices on most 
everyday items are the same or higher than other retail-
ers. All it takes is an online comparison of  a certain 
product to show the similarity in pricing.
 It’s common to find similar pricing on most items in 
many big box stores. Therefore, these retailers use big-
ticket items to attract customers, who then just stay in 
the store to get the remaining higher-margin items and 
accessories on their lists.
 Shopping in smaller stores or independent online 
retailers also may be preferable to many consumers. The 
trend is to revitalize “Main Street America” by shopping 
smaller retailers and Mom & Pop establishments. Some 
companies actually offer incentives to do so. During the 
2010 holiday season, American Express credited a por-
tion of  customers’ accounts on items purchased at small 
businesses on the Saturday after Black Friday. There 
is a new initiative to rename that day “Small Business 
Saturday” in an effort to encourage more consumers to 
shop small businesses, specialty and boutique retailers.

Better service, low prices
 Many shoppers, particularly younger shoppers with 
less disposable income, are under the mistaken impres-

sion that big box retailers are the best way to shop due to 
widespread advertising by these retail giants. This type 
of  shopping, however, could come at the expense of  poor 
customer service or limited selection. Many indepen-
dent retailers, offer price matching to remain competi-
tive with the larger merchants in the area, and it’s hard 
to beat independent retailers on customer service or the 
availability of  a wide selection of  distinct items.

Small crowds, few hassles
 Another advantage to shopping smaller retailers or 
even online is that shoppers don’t have to drive long dis-
tances, fight crowds, endure long lines, or hunt for park-
ing spots, making for a stress-free shopping experience 
that’s also smart from an environmental standpoint.
 Because of  a more specialized selection, dedicated 
product specialists also may be more knowledgeable 
about the stock and functionality of  certain items.

Local gives more back
 A September 2009 study in Civic Economics titled 
“Thinking Outside the Box: A Report on Independent 
Merchants and the Local Economy,” reviewed financial 
data from 15 locally owned businesses in New Orleans 
and compared these stores’ impact on the local economy 
to that of  an average Target store. The study found that 
only 16 percent of  the money spent at a Target stays 
in the local economy. In contrast, the local retailers 
returned more than 32 percent of  their revenue to the 
local economy.
 In many cases, local businesses also shop local, 
equipping their stores and building their Web sites with 
resources from other local companies. This means more 
money is being kept in the neighborhood and in the 
country.
 Customers who normally shop bigger retailers may 
want to experience the benefits of  shopping outside the 
box and support the local economy as well.

Try shopping outside 
the big box store
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Montgomery Sporting Goods & Paintball
YOUR FULL SERVICE PAINTBALL & SKATEBOARD PRO SHOP

Open 7 Days a week.             32 Union St., Montgomery • 457-4678
www.Myspace.com/msgpaintball                 www.MSGPaintball.net

FREE NXE 2+0 HARNESS FREE NXE 2+0 HARNESS 
WITH PURCHASE OF NEW WITH PURCHASE OF NEW 
PAINTBALL MARKER PAINTBALL MARKER 
(($$69.99 and up)69.99 and up)

GRILL

FINE DINING     SPIRITS      CATERING

74 CLINTON ST, MONTGOMERY • 457-3770

 HOLIDAY 
CATERING

Party Reservations
Gift Certifi cates 

Available

ORANGE COUNTY 
TAX SERVICE

Individual • Business • Accounting
FEDERAL & ALL STATES

DIRECT DEPOSIT ELECTRONIC FILING 

457-3348
102 WARD ST. ( 17K & 211 @ THE LIGHT) MONTGOMERY

Your Local Choice for 41 Years = Thousands of Happy Returns. 

TAX RETURN PREPARATION

Paul Siepman, Owner • orangetax@aol.com

THE HISTORIC 
VILLAGE OF MONTGOMERY 
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100 Ward St. Montgomery, NY
yogaonthewallkill@yahoo.com

STRESSED OUT, TIRED, SORE?
 New Years Resolution 

TRY YOGA... First Class FREE

CORNWALL PLAZA

Cornwall NY
Delivery Service

534-3446
Open daily 11am-10pm

Sunday 3pm-10pm

WAPPINGERS FALLS, RT. 9D
Across from Dutchess 

Stadium

838-3446
Open daily 11am-10pm

Sunday 3pm-10pm

NEWBURGH TOWN CENTER

1431 Rt. 300
Newburgh, NY

564-3446
Open daily 11am-10pm

Sunday 12pm-8pm

“One of the top 100 
pizzerias in the USA!” 

-Pizza Today Magazine

Gluten Free & 
Whole Wheat 

Pizza

Italian 
Family 
Restaurant

Gift Certifi cates Available
Leo’s

845-458-8726 www.bridscloset.com
296 Main St. Cornwall, NY

• Tarot Readings
• Spiritual Counseling
• Wicca & Tarot Classes
• Metaphysical Supplies

• Organic Soaps 
   & Sprays
• Handmade Native 
   American Jewelry 
   Crafts & SpellsWe’re 

available for Tarot 
Holiday Parties

Cornwall/Vails Gate

Newburgh

    
POOLS & STOVES

F&G      FAMILY OWNED
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ErgoRapido® Ultra+
Extra Cleaning Power
with No Strings Attached
• 2 Year Warranty
• 2-in-1 Hand Vac
• Up to 20 Minutes Run Time
• Cyclonic Suction
• LED Headlight
• One-Touch Easy Removable    
  Brushroll

Reg. $189.99 Sale $143.90

BLACK FRIDAY & SATURDAY - Nov. 25th & 26th

Hudson Valley Vacuum Outlet
23 Rte. 17K • Phone 845-569-1600Mfg # EL1022A

S 6290 Jasper
• 6-position suction control via rotary dial
• Exclusive Miele 12-stage AirClean Sealed 
System
• New, low-noise, 1200-watt Vortex Motor
• AirClean FilterBag
• Active HEPA fi lter
• Lightweight
• Unique Combination fl oor tool
• Dusting brush, upholstery tool and 
crevice nozzle
• 33 ft. cleaning radius

15% TO 20%OFF
ON ALL MIELE PRODUCTS

 For serious shoppers and hardcore bargain 

hunters, battling the crowds and enduring 

the endless lines on Black Friday are simply 

traditions that usher in the holiday shopping 

season. For the rest of us, the idea of rising at 

3 a.m. on the morning after Thanksgiving and 

heading out into the night to compete for gifts 

and assorted holiday goods with thousands 

of zealous consumers is nothing short of a 

nightmare. But for the truly squeamish, whose 

goal is to avoid even the hint of a crowd, there 

are indeed ways to purchase every gift on your 

list without encountering hordes of holiday 

shoppers.

 The most obvious strategy for avoiding the 

masses is to shop online. According to surveys 

in 2010 nearly 64 percent of American adults 

did at least a portion of their shopping on 

the Web. Increasingly, people of all ages are 

opting to shop online not only to fi nd better 

prices, but because purchasing via the Internet 

is convenient, fast and enables consumers to 

perform quick and accurate product and price 

comparisons. And with so many online retail-

ers off ering free shipping during the holiday 

season, many consumers see little reason to 

step inside a brick-and-mortar establishment.

 However, even diehard e-shoppers recognize 

that there is something to be said for choos-

ing a gift on site and in person; for taking the 

time to see and touch an object to determine 

its suitability. Whether you’re heading out in 

search of a dazzling diamond or a set of new 

dishtowels, here are some tips for avoiding 

shopping crowds:

 * Shop all year round. It’s harder to side-

step the throngs of holiday shoppers during 

the peak season between October and late 

December. By picking up gifts throughout 

the year, you can take advantage of sales and 

avoid full parking lots and long lines. What’s 

more, year-round holiday shopping means 

that your gift budget gets spread out over the 

course of an entire year.

 * Shop when the crowds are elsewhere. The 

busiest holiday shopping periods are in the 

late afternoon or early evening and, of course, 

on weekends. If you can shop at lunchtime 

or take a few hours off  during the workday, 

chances are good that stores will be far less 

crowded. Other good times to shop are during 

popular televised sporting events or television 

shows.

 * Shop with purpose. If you know what 

you’re shopping for and have a good idea 

where to get it, there’s a greater likelihood that 

you can get in and out of the store quickly -- 

and without blowing your budget on unneces-

sary items that catch your eye.

Holiday shopping minus the crowds
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• 41 percent of consumers are planning to spend 
less on holiday and Christmas-related activities, 
which marks an increase over the percentage of 
people who planned to scale back for the 2010 sea-
son. (Alix Partners)
• Retail sales are expected to rise just 3 percent, 
which is less than the 4.1 percent gain of last year. 
(International Council of Shopping Centers)
• Consumers will shop online more and use their 
mobile devices rather than stepping into malls and 
other brick-and-mortar stores. (Shopper Trak)
• 12 percent of survey respondents said they will 
use social media to find and share good holiday 
deals. (Steelhouse Marketing Consultants)

• Internet sales are estimated to grow by 12 percent 
in 2011, despite the uncertainty of the economy. 
(Emarketer)
• Shopping on smartphones and tablets is expected 
to be significant for this holiday season. (National 
Retail Federation)
• Purchasing a real Christmas tree can be less 
expensive for consumers. The average dollars spent 
on a real tree is about $37, while the average arti-
ficial tree costs roughly $60. (National Christmas 
Tree Association)
• Many people plan to shop the day after Christmas. 
Roughly 20 percent did so in 2010. (International 
Council of Shopping Centers) 

Shopping by the numbers
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Quality Custom Framing | Local Art on Display
165 South Plank Rd., Newburgh • 565-5539

Celebrating 20 years!

Our prices are 
competitive. We 
offer personal 
service and 
lots of artistic 
choices.

ALL WORK DONE
ON PREMISES

 The Orange County Land Trust’s 
2012 calendar is now available for 
sale online and at several local retail 
stores, in time for holiday gift giving.  
As in past years, all proceeds from the 
Orange County Land Trust’s annual 
calendar sale help the nonprofit land 
trust fulfill its mission of  preserving 
the county’s natural areas, wildlife 
habitats and working farmland.
 The 2012 calendar features the 
award wining photography of  nation-
ally acclaimed Sugar Loaf  artist 
Nick Zungoli, a past recipient of  
the Orange County Arts Council’s 
Individual Artist of  the Year award.  
The 2012 Orange County Land Trust 
Calendar features twelve new sea-
sonal images by Zungoli that capture 
Orange County in all its evocative 
natural beauty.  For several years, the 
nationally acclaimed photographer 
has donated photographs of  distinct 
Orange County scenery for inclusion 
in the Land Trust’s annual calendar.  
 Sponsors for the 2012 calendar are 

Jacobowitz & Gubits, LLP, Counselors 
at Law, Hometown Bank of  the Hudson 
Valley, Lehman & Getz Engineering, 
PC of  Warwick, Mainframe Custom 
Framing Gallery of  Middletown, and 
Frontier Communications.
 The cost of  the 2012 Orange 
County Land Trust Calendar is just 
$12.00 and can be ordered by calling 
the Land Trust at (845) 343-0840, x12 or 
ordering securely online at  www.oclt.
org. Calendars are also available for 
purchase at the following retail shops 
and farm markets in Orange County:
The Exposures Gallery, Sugar Loaf  
www.exposures.com.
Clearwater’s Jones Farm Store, 
Cornwall www.jonesfarminc.com.
The Dairy’O Ice Cream and Dessert 
Café, Westtown,  www.thedairyo.com.
Goshen Gourmet Café, Goshen www.
goshengourmetcafe.com.
The Historical Society of  the Town of  
Warwick, www.warwickhistoricalso-
ciety.org.
Mainframe Gallery, Middletown www.

mainframecustomframing.com.
Nature’s Pantry, Newburgh www.
naturespantryny.com
Newhards – The Home Source, 
Warwick
Pennings Farm Market and Orchard, 
penningsfarmmarket.com)
Roe Orchards, Chester www.yelp.
com/biz/roe-orchards-chester
Soons Orchards, New Hampton   www.
soonsorchards.com)
Warwick Valley Winery & Distillery 
www.wvwinery.com)
 Since 1993, the Orange County 
Land Trust has helped preserve near-
ly 4,000 acres of  land in communi-
ties throughout Orange County and 
one in Sullivan County.  These lands 
include working farms, ecologically 
important wetlands, old growth wood-
lands, scenic ridgelines and wildlife 
corridors.  For more information on 
the Orange County Land Trust and 
for volunteer opportunities and ways 
of  giving, please call (845) 343-0840 or 
visit the website at  www.oclt.org.

Orange County Land Trust 
2012 calendar on sale now

• Ship through an online retailer. Billing address and the 
shipping address are two different categories when buy-
ing from an online retailer, and holiday shoppers should 
take advantage of  a retailer’s willingness to package and 
ship gifts for you. Many online retailers will even gift-
wrap items for you and include a personal note as well.
• Protect the gift. For those who won’t be using an online 
retailer, be sure to protect the gift, especially if  it’s fragile. 
Use bubble cushioning and packing peanuts when send-
ing fragile items through the mail. If  sending multiple 
items, wrap each item tightly in bubble cushioning but 
leave some space between the items for peanuts.
•  Carefully pack perishables. When sending perishable 
items, always send them via next-day delivery and never 
ship them near the end of  the week, such as a Friday or 
Saturday. Items shipped on Friday and Saturday should be 
able to withstand a few days of  being in transit. But when 
sending cheeses, fruits or any other perishable items, 
it’s best to do so early in the week and choose next-day 
delivery.
•  Insure more expensive gifts. Don’t skimp on insurance 
when sending expensive gifts such as jewelry through 
the mail. Shipping companies typically only insure items 
up to a certain amount, so insure more expensive items 
through your own insurance company so their full value 
is covered.
• Comparison shop when shipping. Shipping companies, 
including the post office, compete for business come the 
holidays, and you can likely find a good deal to reduce 
the cost of  shipping holiday gifts, costs that can add up if  
shipping several gifts.

Tips for shipping gifts
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POUGHKEEPSIE

Route 44
845-454-4330

KINGSTON

Route 9W
845-336-6300

NEWBURGH

Route 300
845-569-0303

WAPPINGER

Route 300
845-569-0303

a d a m s  f a i r a c r e  f a r m s

w w w . a d a m s f a r m s . c o m

The Adams Gift Shop

kitchen & dining items  • jewelry  • ladies’ accessories
greeting cards • wind chimes and much more

(selection varies per location)

IN OUR NEWBURGH, POUGHKEEPSIE
AND WAPPINGER STORES
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Bells
Broadwayon

Arts & Crafts Show and Children’s Holiday Festival

2011

Saturday, December 3
10 am-4 pm

Ritz Theater Lobby

107 Broadway, Newburgh

(845) 562-6940 www.safe-harbors.org

featuring wonderful gifts from local and international artisans

TIMES
MID             HUDSON
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