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As the only newspaper that covers both 
sides of  the Upper Delaware River Valley,  
The River Reporter spans a regional 
marketplace, offering advertisers a link to 
potential customers throughout the region.

Each week, more than 8,000 readers rely on The 
River Reporter for more than just its fine reporting 
and thought-provoking commentary. Our 
newspaper links three states, five counties, 
60 communities and a river. The River 
Reporter is a hub for community engagement, 
utilizing the web, making appearances at local 
events and connecting readers through topics 
that matter to the area. Before our readers plan 
their weekends or get in their cars to go shopping, 
they often consult The River Reporter as an 
information, entertainment and buying resource.

Honesdale, Hawley, Milford, Matamoras as well as 
Port Jervis, Monticello, Liberty and Hancock are 
just some of  the communities no more than a half  
hour’s ride from the Upper Delaware.

Residents, second home-owners and more 
than 250,000 vacationers are seeking the best 
in outdoor recreation, which plays a major role 
in the valley’s economy. Many of  these visitors 
read The River Reporter and utilize the retail 
services they find within our pages.

The staff  at The River Reporter is excited 
about the future of  the Upper Delaware Valley. 
Advertising in our newspaper is an investment, 
not only in your business growth, but also for the 
future of  our popular region.
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In Print
• Publication is Thursday.

• Advertising deadline is the prior 
Friday at 4 p.m.

• More than 3,000 copies 
distributed each week to 
newsstands and individual 
subscribers.

• Roughly 70 distribution racks 
throughout the area.

• Nearly 2,000 copies sent by mail.

Markets Statistics
Wayne County, PA 
Population: 51,205
Percentage of  people 

18-65: 40.4%
Median household income: 

$50,595

Sullivan County, NY
Population: 75,489
39.6%
$52,027 

Orange County, NY
Population: 382,226
39.1%
$71,910

Pike County, PA
Population: 55,691
40.6%
$61,199

Online
• 670,000 people visited 

Riverreporter.com in the 
last year.

• Readers spent about 1:18 
on pages.

• More than 5,000 people 
follow our Facebook page. 
and 1,300 follow our 
growing Twitter.

• 600 people subscribe to 
our twice-weekly email 
newsletters. 

• Online readers are largely 
between 35-64 years old. 

• Readers are typically 
interested in...

  - Food & dining 

  - News & politics 

  - Books

  - T.V. 

  - The outdoors

WHO WE REACH



The Upper Delaware River Region is growing—fast. Realtors 
in the area cite a massive number of  second-home buyers 
looking to move here year-round. As young people return to 
the area to start families and get involved in the community, 
and new residents move in looking to invest, now is a better 
time than ever to market to the economic influx.

$305              million annual economic activity in 
             the region’s communities. 

$109 
 million added real estate value of second homes 

$159  million in annual state and 
             local tax revenue related to tourism 

253,500  people visited National Park Service 
             sites along the Delaware River in 2017 and spent

$10.8 million
In four counties in the region, seasonal and recreational homes 

account for roughly one third of all housing units. 

Data taken from the National Parks Conservation Association 2018 report 

“The River Reporter is the 
trusted voice of the Delaware 
Valley community. Advertising 
in it makes sense for our 
business, and has brought us 
many wonderful customers 
over the years. We love The 
River Reporter!”
-Dave Lounsbury & Anne Fisher, 

Owners, EnergyStarDave LLC, 
Narrowsburg

“Advertising in The River 
Reporter has increased our  
business tremendously over the 
years. Eileen [Hennessy] has 
been a great help to us, guiding 
us in the right times to place 
ads in the paper ,and helping 
us with the design of the ads. 
Their rates are fair, and I would 
highly recommend The River 
Reporter, and especially Eileen, 
for all your advertising needs.”

-Michael F. Popolillo, Pres/CEO
American Electric, LLC

WHY NOW



Our weekly and monthly special sections include:
 • Currents, highlighting arts and entertainment news.
 • Food, spotlighting area restaurants, entreprenuers and events.
 • Health, focusing on health care issues and related news.
 • Home & Garden, a resource for upkeep and repair.
 • Pets, your source for pet adoption and supplies.
 • Recovery, focusing on opioid addiction and how to deal with this public health crisis.
 • Seniors, a section for the well-being of the older population.
 • Sustainability, local and national topics on green living

These sections attract a targeted and loyal readership. As an 
advertiser, you will enjoy the benefits these market-specific sections 
provide by allowing your product or service to be more prominent 
and visible by those most likely to purchase them. 

Specialty magazines and supplements include:
• Our Country Home, a magazine dedicated to home decor 
and garden, entertaining, home renovations, style trends 
and real estate.
• Upper Delaware Magazine, a lifestyle magazine featuring 
local attractions, events and activities.
• Literary Gazette, a staple at local coffee houses, this highly sought 
after section gives a platform to area literary and photographic talent.
• Fish, a guide with tips, schedules and more on fishing the Upper 
Delaware River Region.
• The Best, spotlighting businesses voted “The Best” by our readers.
• Explore 97, a guide featuring the Upper Delaware Scenic Byway.
• Explore the Great Outdoors, a magazine for the region’s many 
hunting and outdoor enthusiasts. 

 - About 3,000 supplements are placed in businesses throughout the area. 

 - Our Country Home targets the nearly 34,000 home owners in Wayne and Sullivan 
counties, along with a booming number of second-home owners.

- Fish and Explore the Great Outdoors caters to outdoor recreation, 
hunting and fishing lovers along the Delaware River.

- Explore 97 is a guide to the touristic towns, views and attractions along the Scenic Byway, which connects three 
counties along 70 miles and attracts some 300,000 leisure travelers annually. These visitors spend roughly $20 million 
in towns along the Byway. 

LITERARY GAZETTE 
P R O S E  •  P O E M S  •  P H O T O G R A P H Y

A 2017 RIVER REPORTER LIFESTYLE MAGAZINE

TECHNOLOGY

Annual Readers’ Choice Awards 

TR
RBEST

2015

SPECIAL SECTIONS



REACH ONLINE

Top Banner: $150 per month
Section Page Top Banner: $100 per month
size: 468x60 pixels

Home page banner: $150 per month
Section page banner: $100 per month
size: 820x147 pixels

Home page boxed ad: $75 per month
Section page boxed ad: $50 per month
size: 300x250 pixels

For as little as $50 a month 
you can reach about 30,000 

people per month.

To target your ads to a 
specific demographic 
of  reader, talk to The 
River Reporter’s ad 
specialists about best 
online placement 
options. 

Speak with us today about 
how we can help attract 
more online readers to 
your ads through:

  Search engine and directory  
submission

  Competitor identification

  All tags and attribute review

  Competitive keyword analysis

  Link acquisition campaigns



IN PRINT
Full Page
10.25 in w x 10.5 in h

Jr. Full (2/3) Page
6.75 in w x 10.5 in h

Half Page
Vertical: 
5 in w x 10.5 in h

One-Third Page
Vertical: 
3.25 in w x 10.5 in h

Quarter Page
Vertical: 
5 in w x 5.16 in h

One-Twelfth Page
3.25 in w x 2.5 in h

Business Card 
3.25 in w x 2 in h

Small Space
3.25 in w x 1.16 in h

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11
THE RIVER REPORTER SEPTEMBER XX, 2010

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

Horizontal: 
10.25 in w x 5.16 in h

Horizontal: 
6.75 in w x 5.16 in h

Horizontal: 
10.25 in w x 2.5 in h

THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

One-Sixth Page One-Eighth Page

11THE RIVER REPORTER SEPTEMBER XX, 2010  •  11
THE RIVER REPORTER SEPTEMBER XX, 2010  •  11

Vertical: 
2.375 in w x 5.16 in h
Horizontal: 
5 in w x 2.5 in h

Vertical:
3.25 in w x 5.16 in h
Horizontal:
6.75 in w x 2.5 in h

To purchase an ad call The River Reporter sales department at 845/252-7414 ext. 134 
or email sales@riverreporter.com

Classified 1
1 in w x 2 in h

THE RIVER REPORTER SEPTEMBER XX, 2010  • 11 THE RIVER REPORTER SEPTEMBER XX, 2010  • 11

Classified 2
1 in w x 1.5 in h

Classified & Real Estate
Line ads are $12 minimum for 20 words, 35¢ each additional 
word. Display classified ads are modular in size.  
Classified columns are 1 ½” (9 picas) wide. 
Deadline: Monday at 12 p.m.

Legal Advertising 
Legal advertising ads are 39.5¢ per line for first insertion. 
29.5¢ for subsequent insertions plus a $10  affadavit fee. 

Service Directory
Service Directory ads are $215 
per year for 4 lines. Additional 
lines are $50 each. 
The six-month cost is $135, while 
three months is $95. 

Inserts
Full circulation *$350.00 
plus 3,000 pre-printed 
inserts. *Price is based on a 
one page 8.5” x11” insert. 
An additional surcharge 
will apply for inserts that 
are more than one page. 
(Ask for details.)

We also can create 
advertising supplements 
and inserts that showcase 
multiple products or 
services you want to 
promote.

Rates Color Charge

Full $650 $40

Jr. Full $435 $40

Half  $325 $20

Third $215 $15

Quarter $165 $10

Sixth $110 $8

Eighth $80 $6

Twelfth $50 $5

Business Card $35 $5

Small Space $25 $5

Discounts
6x Discount ........ 10%

13x Discount ...... 15%

26x Discou nt ..... 20%

52x Discount ...... 25%

Looking to reach the metro New York market 
including NYC and Long Island?

Ask about NAN and NYSCAN, a way to target your advertising to 
different regions of  New York State with one phone call and one bill!

Discounts unavailable 
for political advertisements



THE FINE PRINT

• Publication is Thursday.
• Advertising deadline is the prior Friday at 4pm.
• The River Reporter retains the right to decline any advertising without specifying 

a reason.
• All advertising must conform to local, state and federal law.
• The River Reporter’s liability for errors in publications, or for wrong date of  

publication, is limited to the cost of  the advertising space involved. The paper shall 
not be liable for failure to publish in any case no matter what the reason.

• Notice of  error should be given on the day of  publication and prior to any other 
running of  the advertisement.

• The amount of  credit for an advertising mistake is based on the impact of  the error 
as it affects the whole advertisement.

• The newspaper reserves the right to increase the rates stipulated on its rate card.
• Advertising will be accepted after deadlines only under special circumstances and by 

calling the office and making special arrangements.
• Subscription rate is $35.00 per year.

Terms
• New advertisers will be asked to supply credit references and pre-pay.
• Approved accounts are due and payable within 30 days of  billing. A service charge 

of  1.5% per month (annual percentage rate of  18% per year) may be added to 
previous balance after 30 days.

• Credit policy will be enforced on any accounts that are 60 days overdue.
• The River Reporter does not make cash refunds. However, we will be happy to give 

a space credit.
• In the event that your ad is wrong, we will make the appropriate changes and run 

an ad at equal or lesser value at no charge. However, the ad that ran must be paid.
• The River Reporter accepts Visa, Master Card, Discover Card, American Express, 

money orders, checks and cash.

Mechanical 
Requirements
• Type page: 6 columns with an 

image area 10¼" x 10½” 

• Halftone screen: 85 line

• All reverses may be tinted at 70% 
grey

Full Color
• The River Reporter can not 

guarantee quality of  color.  
However, in the event that an ad is 
illegible due to poor color quality, 
The River Reporter will make 
good on that ad with an ad at no 
charge that is equivalent to, but 
not greater than, the value of  the 
original ad.

Guidelines for 
Customer-Supplied Ads
• Supplied ads should be 

submitted in PDF format. 
We can also accept the following 
formats: eps, psd, indd, ai. We can 
scan your camera-ready ad, but 
there may be loss of  quality.

•  Layered psd/ai files can be used 
if  fonts are supplied.

• All fonts and graphics 
must be embedded. 

• Graphics and photos should be at 
300 dpi and set to either 
grayscale or CMYK, not RGB. 

• Internet photos/cell phone 
photos are not acceptable and are 
not guaranteed to print correctly. 

SPANNING 2 STATES, 4 COUNTIES, AND A RIVER THAT UNITES US

Your Award-Winning News Source for the Upper Delaware River Valley Region Since 1975

Vol. 44  No. 29   JULY 19-25, 2018  www.riverreporter.com  $1.50
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Integrity, Leadership & Innovation Since 1971 • TimberlandProperties.com • CatskillPremier.com

Dog Days - Get a HOT PROPERTY!

NARROWSBURG, NY — The 28th annual 
Riverfest will be presented by the Delaware 
Valley Arts Alliance (DVAA) on Sunday, 

July 22 from 10 a.m. to 4 p.m.
The annual event features the fund-raising post-

er auctio, starting at 12:20 p.m., in which posters 
like the one above, created by Jude Waterston (also 
a TRR columnist), will be sold to the highest bid-

ders. As of press time there were well over 50 post-
ers for the auction, with more coming in.

From the DVAA website: “This year’s Riverfest 
will feature over 40 artists’ booths, seven informa-
tion booths, a Kids Korner including face painting 
by Joyce Prince, and a yummy food court.” See 
story page 18.

Riverfest is here SNAP recipients could lose 
access to farmers’ markets 

By FRITZ MAYER

WASHINGTON, DC — Because of a decision by Sonny Pur-
due, the new administrator of the Supplemental Nutrition-
al Assistance Program (SNAP), thousands of beneficiaries 

of SNAP soon will be unable to pay for goods at farmers’ markets 
using their SNAP benefits.

Currently, a company called Novo Dia Group processes about 40% 
of SNAP purchases nationwide, and that organization had a con-
tract with Farmers Market Coalition (FMC) to provide processing 
services for SNAP cards through smart phones. Late last year, Pur-
due decided not to renew its contract with Farmers Market Coali-
tion. Josh Wiles, the president and founder of Novo Dia, thought 
his group would have a chance to bid on providing services for the 
new contractor, Financial Transaction Management (FTM), but 
the company never got the chance to bid. FTM, which was formed 
shortly before the FMC contract expired, does not have a way to 
process SNAP farmers’ market purchases.

According to the Washington Post, that will leave about 1,700 
farmers’ markets unable to allow customers to use their SNAP ben-
efits to buy their products, out of the 7,000 markets that now have 
that ability. 

That prompted a letter from Gov. Andrew Cuomo to Purdue on 
July 12. He wrote, “Your office sent us notice yesterday that Novo 
Dia Group, the only USDA-authorized contractor of a cellular-based 
redemption system app for smartphones, would be closing in 20 
days—right in the middle of the busy farmers’ market season. A 
brand-new company, which does not provide smartphone capabili-
ties like Novo Dia Group, has apparently been awarded the USDA 
contract. This will result in the loss of hundreds of thousands of 
fresh food transactions for SNAP recipients. As a result, both farm-
ers and SNAP beneficiaries will suffer.”

Cuomo’s letter in turn sparked a response from Catskill Moutain-
keeper, the environmental group that also coordinates farmers’ 
markets in Sullivan County. Executive Director Ramsey Adams 
wrote, “The move to select a contractor that will prevent families 
from using their Supplemental Nutrition Assistance Program 
(SNAP) benefits at farmers markets is just the latest attack by 
President Trump and his big agriculture cronies on working-class 
people and small family farms. Farmers markets in the Catskills 
and around the state provide a critical link between SNAP fami-
lies, fresh healthy food, and local family farms. We applaud Gov. 
Cuomo for his efforts to stop this wrongheaded decision.” 

In New York State last year, there were $3.4 million in SNAP 
transactions at 243 farmers’ markets to nearly 60,000 households. 
The problems should not affect paper voucher programs like the Se-
nior Farmers’ Market Nutrition Program that assist lower-income 
individuals to buy from farmers’ markets; see page 12.


